TABLE OF CONTENTS 


Editorial Note. . 


Introduction .. . 
William R. Davidson, Chairman, 
Committee on the Teaching of Marketing 


ADAPTIVE BEHAVIOR IN RETAIL TRADE 
Chairman: Kenneth Wilson, Michigan State University 


Supermarkets and the Changing Times........ 
E. A. Brand, Michigan State University 


Discussion . . ce 
Samuel Frankel, ACF- Wrigley Stores, Inc. 


Department Stores and the New Competition... . 
John W. Wingate, City College of New York 


Robert Sadler, The J. L. Hudson Company 


Marketing Implications of Planned Shopping Centers 
S. O. Kaylin, Chain Store Age 


Discussion 
Eugene J. Kelley, Harvard University 


ADAPTIVE BEHAVIOR IN WHOLESALE TRADE 
Chairman: Milan R. Karas, University of Cincinnati 


Automation in Food Wholesale Distribution Centers . 
R. M. Winslow, Super-Valu Stores, Inc. 


Raymond H. Scott, State College of Washington 
Changing Patterns in Drug Wholesaling . . ° 

George Kauffman, Kauffman- Latimer Company 


Discussion . . 
James A. Brunner, University of Toledo 


Modern Developments in Hardware Wholesaling . 
Robert Vereen, Hardware Retailer 


Discussion 
A. J. Alton, Miami University 


TABLE OF CONTENTS (cont'd) 


ADAPTIVE BEHAVIOR IN FACILITATING 
AGENCIES OF MARKETING 


Chairman: Samuel C. McMillan, University of Connecticut 


Changes in the Scope of Advertising Agency 
Services and Compensation Problems ......... 75 
Frederic H. Glade, Jr., New York University 


Bypassing of Terminal Market Facilities 
In Agricultural Marketing . . 88 
Richard L. Kohls, Purdue University 


Discussion . . 
Harry C. Trelogan, ‘U. S. ‘Department of “Agriculture 


Appraisal of the Development and Current Status 
of a Marketing Research Industry ...... 26.20. 98 
Wendell R. Smith, Alderson & Sessions 


Ralph L. Westfall, Northwestern University 


PRICE AND COMPETITIVE ASPECTS OF THE 
DISTRIBUTIVE TRADES 


Chairman: Theodore N. Beckman, Ohio State University 
(Joint Session with the American Economic Association) 


Theoretical Implications of Empirical 
Research on Retail Pricing . tiers O95 
Stanley Hollander, University of Pennsylvania 


Discussion . . 
Henry D. Ostberg, New. York University 


The "Product" and ''Price'' in Distribution. . . 
Morris A. Adelman, Massachusetts Institute of 
Technology 


Wallace O. Yoder, Indiana University 


Mass Distribution: A Phase of Bilateral Oligopoly 
Richard B. Heflebower, Northwestern University 


Discussion . . 383 
Frederick E. Balderston, University of Californie 


+ 


TABLE OF CONTENTS (cont'd) 


ROLE OF TEACHERS IN THE AMERICAN 
MARKETING ASSOCIATION 


Presiding: William R. Davidson, Ohio State University 
Moderator of Discussion; Alfred L. Seelye, 
University of Texas 


Past, Present, and Future Role of Teachers 
in the American Marketing Association. ....o «« 
Charles W. Smith, National President, 
American Marketing Association 


Discussion: 

P. D. Converse, University of Illinois ....... 
Delbert J. Duncan, University of California ... . 
H. H. Maynard, Ohio State University .... 


‘PROBLEMS RELATING TO THE FUTURE SUPPLY 
OF MARKETING TEACHERS 


Chairman; Taylor W. Meloan, Indiana University 
Moderator of Panel Discussion: Robert J. Helloway, 
University of Minnesota 
(Special Session sponsored by the Subcommittee on 
the Teaching of General Marketing) 


Student Attitudes and Opinions about College 
and University Teaching of Marketing .... «.« » 
Donald L. Shawver, University of Missouri 


Greater Use of Businessmen as Marketing Teachers . » 
Vant W. Kebker, Ohio Wesleyan University 


Improving Teaching Efficiency. ... . 
Francis A. Babione, Pennsylvania State University 


SELECTED MARKETING RESEARCH PAPERS 


Chairman; Alfred Seelye, University of Texas 
Presiding: Frank M. Bass, University of Texas 


Implications of Quasi-Agreements and Competitive 
Robert S. Hancock, University of Illinois 


156 


164 
168 
171 


174 


176 


181 


191 


195 


| 
4 


TABLE OF CONTENTS (cont'd) 
Page 
Edward A. Filene's Cooperative Department Stores: 
A Saga of Modern Marketing. . 199 
Martin L. Bell, Washington University 


Limitations of Accounting Data for Analysis 
of Marketing Costs ..... 207 
Richard S. Woods, University of Pennsylvania 


The Changing Competitive Position of Department 
Stores in the United States by Merchandise Lines. 216 
Robert D. Entenberg, University of Pittsburgh 


An Appraisal of Sales Quota Usage........ oe 219 
Vernon L. Loomis, University of Denver 


The Multi- Line Firm in Relation to Competition. 
George A. Elgass, University of Michigan 


The Chicago Board of Trade and the Federal 
Government: A Study of Their Relationship . 4 225 
Leon T Kendall, Federal Reserve Bank of Atlanta 


The Effects of the Great Lakes - St. Lawrence 
Seaway on Grain Movements. . ‘ 230 
Joseph Hartley, United States Air Force 


SUMMARIES OF SPECIAL INTEREST 
SUBCOMMITTEE MEETINGS 


Advertising . . 8 234 
Chairman: Martin ‘Marshall, Harvard University 


Chairman John Fayerweather, Harvard University 


Industrial Marketing 236 
Chairman: Thomas A Staudt, Michigan State Univ. 


Chairman: Robert Ferber, University of Illinois 


Chairman A. Hamilton Chute, University of Texas 


Sales Management. 240 
Chairman: Richard R. Sti ll, Syracuse University 


Selling 242 
Chairman Wil! 1am R. Bennett, Univ of Alabama 


4 
€ 


| 


Table of Contents 


PREFACE 


PROGRAM OF THE AMERICAN MARKETING 
ASSOCIATION TEACHERS' CONFERENCE .. . 


A. MOTIVATION AND CONSUMER BEHAVIOR 


1. The Impact of Consumer Attitudes and Motivations 
on Behavior 
Eva Mueller 


. The Public Image--Motivational Analysis for 
Long-Range Merchandising Strategy . 
Pierre Martineau 


. The Lonely Crowd and Its Marketing Significance. . 
Rolf Myersohn 


. DYNAMICS OF THE MARKET STRUCTURE 


. Our Fruit Basket Market 
Vergil D. Reed 


. The Exploding Metropolis: Attention Marketers... 
William L. C. Wheaton 


. The Role of Port Development in International 
Marketing 
Eric Schenker 


- MARKETING MANAGEMENT: 
STRATEGY AND ORGANIZATION 


What is the Marketing Management Concept? .... 
John B. McKitterick 


. Interdepartmental Coordination in Product 
Development 
John A. Howard 


. Physical Distribution as a New Staff Function in 
Marketing 


. Marketing Orientation and Emerging Patterns of 
Management and Organization 
David Moore 


Pa ge 
2 

3 
3 
| 
iii Me. 


TABLE OF CONTENTS (cont'd) 


. RETAIL MANAGEMENT: PROBLEMS AND 
TECHNIQUES 


. Toward a Better Understanding of Store Site 
Evaluation and Rental. ..... 111 
William Applebaum 


. Merchandise Management Accounting: A New 
Harvey E. Kapnick, Jr. 


. Store Hours in Retailing with Particular Emphasis 
Leonard W. Prestwich 


. MEASUREMENT IN MARKETING 


. Determining the Optimum Allocation of Expenditures 

for Promotional Effort with Operations Research 

John F. Magee 


. Waiting-Line Theory: Facilities and ree 
Robert B. Fetter and John L. Enos 


. Cost Reduction Through Mathematical Programming 165 
William J. Baumol 


. BASIC RESEARCH AND MARKETING THEORY 


. Basic Research and the Future of Marketing Theory 170 
Wroe Alderson 


in Marketing . ee 179 
Robert D. Buzzell 


. VERTICAL INTEGRATION IN MARKETING 


. Bases and Bounds for Integration of Firms and 
Morris A. Adelenen 


. Relevant Management Decisions in the Integration 
of Firms and 186 
Charles C. Slater 


iv 


- 
Page 
2 
2 
1 
= 


TABLE OF CONTENTS (cont'd) 


G. VERTICAL INTEGRATION IN MARKETING (cont'd) 


3. Procurement of Supplies for Retailing........ 
Paul A. Baumgart 


. Vertical Integration Possibilities for Agricultural 
Willard F. Mueller 


H. SPECIAL MARKETING PROBLEMS 


1, A Social and Managerial Appraisal of Product Service 
James G. Hauk 


2. Injury to Competition and the Robinson-Patman Act. 
Henry D. Ostberg 


I, STUDIES OF THE MARKETING OF SPECIFIC 
PRODUCTS AND SERVICES 


1. The Distribution of Chemical Fertilizers in India: 
A Case Study of the Compatibility of Private and 
Government Marketing Enterprise in an Under- 
developed Economy. 

J. Hart Walters, Jr. 


2. The Influence of Consumer Deals on Urban House- 
hold Purchases of Butter, Margarine, Vegetable 
Shortening, and Salad and Cooking Oils in 

Lynn H. Stockman 


3. An Analysis of the Marketing of Utility Airplanes, 
with Emphasis on Marketing Practices and 


Problems of Manufacturers 
John S. Wagle 


4. An Economic Analysis of Mass Transit Operations 
in the United States .. sce 
Stephen Paranka 


191 


204 


217 


223 


228 


241 


247 


254 


| 


TABLE OF CONTENTS (cont'd) 


J. THE ROLE OF TEACHERS IN THE AMERICAN 
MARKETING ASSOCIATION 


1. Teacher Attitudes and Opinions of Certain 
Association Practices and Policies.......... 261 
William R. Davidson 


2. Comments on the Teacher Role Committee Report . 274 
D. Maynard Phelps 


3. Comments on the Teacher Role Committee Report . 278 
Wendell R. Smith 


K. SPECIAL INTEREST SUBCOMMITTEE 
SUMMARIES AND PAPERS 


1. Teaching of Marketing Research--Social Science 
Theories and Techniques in the Teaching of 
Donald F. Blankertz, Ralph Westfall and 
Alfred Oxenfeldt 


2. Teaching of Sales Management--The Sales Manage- 
ment Teacher as a Consultant to Sales Organizations 287 
Robert Myers 


3. Curriculum Trends and Developments in Marketing-- 
Subcommittee on the Teaching of Marketing Research 289 
Donald F. Blankertz 


4. Curriculum Trends and Developments in Marketing -- 
Subcommittee on the Teaching of Retailing. ..... 291 
E. A. Brand 


5. Curriculum Trends and Developments in Marketing-- 
Subcommittee on the Teaching of Foreign Marketing 292 
Harold Kellar 


6. Curriculum Trends and Developments in Marketing -- 
Subcommittee on the Teaching of Industrial Marketing 293 
John J. Rath 


7. Curriculum Trends and Developments in Marketing-- 
Subcommittee on the Teaching of Sales Management 297 
Richard R. Still 


age 
i 

i 

vil 


10. 


ll, 


12. 


13. 


14, 


16. 


18. 


TABLE OF CONTENTS (cont'd) 


Curriculum Trends and Developments in Marketing- 
Subcommittee on the Teaching of Salesmanship. . 
W. R. Bennett 


Teaching of Industrial Marketing--Research in 
Ross M. Cunningham 


Teaching of Industrial Marketing--The Need fora 

Separate Course in Industrial Marketing in Schools 

E. Raymond Corey 


Teaching of Industrial Marketing--Making Industrial 

Marketing an Interesting Subject by Teaching 

Richard M. Hill 


Teaching of Industrial Marketing--Current Enroll- 
ment Trends in Industrial Marketing ........ 
Edward W. Cundiff 


Teaching of Industrial Marketing--Industrial 
Marketing--''The Other Halil” 
Kenneth Lawyer 


Teaching of Foreign Marketing ........e6e.-. 
Harold Kellar 


Teaching of Salesmanship--Objectives of a College 
W. H. Harris 


Teaching of Salesmanship--Objectives of a College 
Alfred Gross 


Teaching of Salesmanship--The Contribution of 
Salesrmanship to the Curriculum. .... 
Edwin Grief 


Teaching/of Salesmanship--What a Course in 


Salesmanship at the College Level Should Do for 


vii 


300 


303 


306 


308 


312 


317 


319 


321 


324 


Page 
8. 
- 
310 | 
| 
= 
17. 
F. H. Beach ie 
a 


TABLE OF CONTENTS (cont'd) 


19. Teaching of Salesmanship--Survey of the Attitude 
of Businessmen Toward a College Course in 


Charles L. Lapp 


20. Teaching of Salesmanship--Report of University 
Research Committee of National Society of Sales 

H. L. Porter 


21. Report on Collegiate Chapters of the American 
Marketing Association . 
Hugh G. Wales 


Page 
| 
336 
| 
| 
| 
| 
| 
46 
bes 
7 
: 
= ese 
Vili 
ay 


